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Introduction

The Salesforce Certified Experience Cloud Consultant certification validates a professional’s ability to design and
deliver external-facing digital experiences using Salesforce Experience Cloud. It reflects an understanding of how
to connect users, data, and business processes in a secure and scalable way. This certification is relevant for
professionals supporting modern organizations that require seamless engagement with customers, partners, and
communities through digital platforms.

About This Training / Certification

This certification assesses a candidate’s ability to translate business requirements into effective Experience
Cloud solutions. It is generally positioned at an intermediate level, requiring both foundational Salesforce
knowledge and applied consulting skills. It fits into a broader learning path for individuals progressing from
administration or platform fundamentals toward solution design, stakeholder collaboration, and experience-driven
implementations.

What We Offer (AAAdemy)

AAAdemy provides structured training resources designed to support certification preparation and skill
development across a wide range of IT domains. Our learning materials are built around clear knowledge
structures, practical study guidance, and exam-oriented practice to help learners progress with confidence.

We offer well-organized knowledge explanations that break down complex topics into clear, understandable
sections aligned with official exam objectives and real-world skill requirements. Each topic is designed to support
both conceptual understanding and practical application.

Our study plans and learning guidance help learners follow a logical progression, focusing on key concepts,
common pitfalls, and effective preparation strategies. This approach enables learners to study efficiently while
maintaining a clear view of their learning goals.

To reinforce understanding, AAAdemy also provides practice questions and exam-focused insights that reflect
typical certification scenarios. These resources are intended to help learners evaluate their readiness and
strengthen their confidence before taking an exam.

All content is designed for flexible, self-paced learning, allowing individuals to study independently or alongside
their existing professional or academic commitments.
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Knowledge Overview

Domain 1: Experience Cloud Basics

This area focuses on foundational concepts of Experience Cloud, including its purpose, common use cases, and
how it extends Salesforce functionality to external users. Candidates should understand different types of
experiences and how they align with business needs.

Domain 2: Sharing, Visibility, and Licensing

Candidates are expected to understand how data access is controlled for external users. This includes core
concepts of sharing models, user visibility, and licensing approaches, ensuring that users have appropriate and
secure access to information.

Domain 3: Branding, Personalization, and Content

This domain covers how digital experiences are tailored to different audiences. Candidates should understand
how branding elements, audience targeting, and content management contribute to user engagement and
relevance.

Domain 4: Templates and Themes

This area involves understanding how Experience Cloud sites are structured visually and functionally.
Candidates should be familiar with templates, themes, and layout options that influence the overall user interface
and experience design.

Domain 5: User Creation and Authentication
Candidates should understand how external users are created, onboarded, and authenticated. This includes
knowledge of identity management concepts and how authentication mechanisms support secure access.

Domain 6: Adoption and Analytics

This domain focuses on measuring and improving user engagement. Candidates are expected to understand
how usage data, analytics tools, and feedback mechanisms help evaluate the effectiveness of an Experience
Cloud implementation.

Domain 7: Administration, Setup, and Configuration

This area covers the configuration and management of Experience Cloud environments. Candidates should
understand how to set up sites, manage settings, and ensure that features are configured to support business
requirements.

Domain 8: Customization Considerations and Limitations

Candidates should understand the boundaries of customization within Experience Cloud. This includes
recognizing when to use declarative tools versus extensibility options, as well as understanding platform
constraints and best practices for maintainability.
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Detailed Knowledge Explanation

Experience Cloud Basics

1. Strategic Overview and Core Definition

Experience Cloud functions as a pivotal instrument for digital transformation, enabling organizations to extend
their Salesforce CRM data to external stakeholders through branded and interactive digital environments. This
platform is essential for constructing portals, sites, and communities that are deeply integrated with Salesforce,
allowing for seamless data exchange and real-time collaboration. By moving beyond static content delivery,
Experience Cloud creates high-value engagement hubs where customers, partners, and employees can interact
with business processes directly. The strategic implementation of these digital experiences drives business value
by fostering transparency, improving service delivery, and centralizing critical organizational touchpoints.

2. Digital Experience Use Cases
2.1 Customer Portals

Customer portals serve as a high-impact solution for reducing operational support costs by promoting user
self-service. By integrating features such as Case Management and access to a comprehensive Knowledge
Base, these portals empower customers to resolve their own inquiries independently. This shift to a self-service
model significantly lowers call center volume while providing customers with the convenience of 24/7 access to
order tracking, account details, and troubleshooting documentation.

2.2 Partner Portals

Partner portals are designed to streamline B2B collaboration, providing a secure space where distributors and
resellers can interact with sales data. These environments are fundamental to Partner Relationship Management
(PRM), as they allow partners to manage leads, update sales opportunities, and access shared performance
dashboards. By facilitating real-time data visibility and collaboration on deals, organizations can improve sales
forecasting and strengthen their overall partner ecosystem.

2.3 Employee Communities

Internal employee communities enhance organizational efficiency by centralizing knowledge sharing and human
resources collaboration. These portals provide a unified interface for staff to access leave policies, internal
documents, and IT support tickets. By fostering a culture of internal transparency and providing standardized
tools for collaboration, businesses can ensure that their workforce is well-informed and capable of performing
tasks more efficiently.

2.4 Industry-Specific Scenarios

Experience Cloud is highly adaptable to the unique demands of various verticals, such as healthcare and
education. In a healthcare context, the platform can support patient portals for secure appointment scheduling
and medical result viewing. In the education sector, institutions use the platform to build student portals for class
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registration and course material access. These industry-specific applications demonstrate the platform's ability to
improve service delivery while adhering to complex regulatory and functional requirements.

3. Building and Customization Approaches
3.1 Lightning Templates

For organizations prioritizing rapid deployment, Lightning Templates offer pre-configured frameworks that
accelerate time-to-market. Templates such as Customer Service or Partner Central include pre-built components
for search, case submission, and lead management. While these templates provide a solid foundational user
experience out-of-the-box, architects must distinguish them from the Build Your Own template, which provides a
minimal structure requiring extensive Lightning Web Component and Apex development.

3.2 Experience Builder

Experience Builder serves as the primary tool for visual customization and brand alignment, offering an intuitive
drag-and-drop interface. It allows administrators to tailor the user interface by adding components, adjusting page
layouts, and modifying theme elements such as typography and color palettes without requiring extensive code.
This flexibility ensures that the digital experience is not only functional but also perfectly aligned with the
organization's corporate identity.

4. Implementation Lifecycle
4.1 Enablement and Creation

The implementation lifecycle begins with the enablement of digital experiences within the Salesforce Setup
menu. Once the feature is enabled, administrators select an appropriate site template and define a unique
domain name. This stage establishes the technical foundation of the site, allowing the project team to begin the
process of structural and functional customization tailored to the target audience.

4.2 Customization and Branding

Following the initial site creation, the focus shifts to utilizing Experience Builder to add utility-driven components,
such as Knowledge Search and Case Forms. Branding implementation occurs simultaneously, where
administrators refine the theme to match organizational assets. This phase is critical for ensuring the site delivers
necessary business functionality while maintaining a professional appearance that inspires user trust.

4.3 Publication and User Onboarding

The final stage of the lifecycle involves the publication of the site and the execution of a structured user
onboarding strategy. Once the site is live, administrators must strategically manage user invitations and provide
guided tutorials or welcome emails. Proper onboarding is essential for ensuring that new users understand how
to navigate the community and maximize the value of the available features.

5. Advanced Business Value and Operational Excellence

5.1 Business Value Drivers
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Experience Cloud drives substantial ROl by personalizing engagement and improving critical operational metrics.
The platform reduces the cost per interaction by diverting routine inquiries to self-service knowledge bases.
Furthermore, the ability to track partner engagement and sales activity in real-time allows for more accurate
forecasting and a more agile response to market changes, ultimately driving higher customer and partner
retention rates.

5.2 Access Management and Security

A secure data environment is maintained through a combination of Profiles, Permission Sets, and advanced
sharing mechanisms. Profiles and Permission Sets define the baseline for object and field-level access, while
Organization-Wide Defaults set the primary visibility rules. Sharing Sets are particularly critical for high-volume
customer communities to ensure users only access records related to their own accounts, while Sharing Rules
provide the role-based exceptions necessary for partner and employee collaboration.

5.3 Performance Optimization Best Practices

Architecting for high performance is vital for maintaining user engagement. Consultants should implement
Content Delivery Networks (CDNs) to reduce the load time of static resources and utilize lazy loading to ensure
components only render when needed. Technical optimization also involves the use of selective SOQL queries
and indexed fields to minimize database latency, alongside the use of modern image formats like WebP for faster
page rendering.

5.4 Al and Analytics Integration

The integration of Google Analytics and Salesforce Einstein transforms community engagement into actionable
business intelligence. Google Analytics identifies friction points in the user journey, while Einstein Al provides
predictive insights. A key senior-level use case for Einstein is the ability to predict potential user churn by
identifying customers who have not interacted with the site or knowledge base for over 60 days. These insights
allow administrators to transition from basic setup to proactive community management, driving continuous
operational excellence.

6. Experience Cloud Basics Practice Question

Q1: What is the primary purpose of Salesforce Experience Cloud?

A. To create digital experiences that connect customers, partners, and employees with business processes and
Salesforce data.

B. To replace Salesforce CRM for internal employees.

C. To build mobile apps only for sales teams.

D. To provide on-premise server hosting for Salesforce solutions.

Q2: Which of the following is NOT a typical use case for Experience Cloud?
A. Customer self-service portal

B. Partner collaboration site

C. Salesforce internal employee dashboard

D. Public knowledge base site
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Q3: A company wants to create a portal where customers can track orders, submit cases, and access knowledge
base articles. Which Experience Cloud template should they use?

A. Partner Central

B. Customer Service

C. Sales Dashboard

D. Employee Engagement

Q4: What tool allows administrators to customize Experience Cloud pages by adding and modifying
components?

A. Lightning App Builder

B. Experience Builder

C. Object Manager

D. Setup Wizard

Q5: Which type of Experience Cloud site would be best suited for a company that wants to collaborate with its
distributors and allow them to track and manage sales opportunities?

A. Customer Service site

B. Partner Portal

C. Employee Collaboration Community

D. Public Knowledge Base

Q6: What is a key advantage of using Lightning Templates when creating an Experience Cloud site?
A. They allow for fully custom code development.

B. They provide pre-built pages and layouts for faster deployment.

C. They replace the need for Experience Builder.

D. They prevent any further customization after site creation.

Q7: Which Experience Cloud feature allows external users to authenticate using social media accounts like
Google or Facebook?

A. Single Sign-On (SSO)

B. Social Sign-On

C. Salesforce Shield

D. Data Loader

Q8: A company wants to improve its Experience Cloud site's loading speed. What are two recommended
strategies? (Choose two.)

A. Enable CDN (Content Delivery Network)

B. Disable lazy loading on all components

C. Reduce the use of large, unoptimized images

D. Require all users to download a desktop app

Q9: What tool can be used to analyze user activity on an Experience Cloud site?
A. Google Analytics

B. Setup Wizard

C. Data Loader

D. Object Manager



AAAdemy | https://www.aaademy.com

Q10: A company wants to restrict access to its Experience Cloud site to only registered customers. Which
configuration should they use?

A. Set the site to "Public"

B. Use "Authenticated User" profiles and permissions

C. Remove the Experience Builder theme

D. Disable all site branding

Q11: An administrator needs to enable Experience Cloud for their Salesforce org. What is the first step?
A. Enable "Digital Experiences" in Setup

B. Install a third-party Experience Cloud app

C. Manually create all community pages

D. Create a new Salesforce instance

Q12: What is a benefit of using a Partner Portal instead of a Customer Service site?
A. It is open to all users without authentication.

B. It allows partners to manage their own sales opportunities and leads.

C. It provides internal employees with HR documents.

D. It removes the need for Experience Builder.

Experience Cloud Consultant Administration, Setup, and
Configuration

1. Strategic Configuration Framework

A robust configuration framework is essential for community stability and long-term user retention. Effective
administration involves carefully managing navigation entry points, page layouts, and search settings to provide a
predictable and intuitive user experience. By aligning backend technical settings with frontend design goals,
administrators create a reliable foundation that supports business processes and ensures the digital environment
remains a valuable asset for the organization.

2. Configuration Areas
2.1 Navigation Menus

Navigation menus guide users to critical sections of the site and are managed via the Menu Manager in
Experience Builder. Administrators can group related links into submenus to improve organization and use
Dynamic Navigation to tailor the experience. Through Audience Targeting, specific menu items can be shown or
hidden based on a user's role or profile, ensuring that a customer sees different options than a partner or an
administrator.

2.2 Page Layouts

Page layouts define the structural placement of components and are vital for site usability. Experience Builder
allows administrators to drag and drop components like banners and search bars into specific page regions. To
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enhance personalization, administrators can use dynamic component visibility rules, which allow them to show or
hide page elements based on the user's login state or specific profile attributes, ensuring a clean and relevant
interface for every visitor.

2.3 Search Settings

Search functionality is critical for helping users discover relevant content. While Standard Search relies on
keyword matches, Einstein Search uses Al to provide personalized results based on previous user behavior and
natural language processing. Administrators can optimize search relevancy by enabling Einstein Search in Setup
and configuring content filters to prioritize specific information types, such as prioritizing Knowledge articles over
community discussion threads.

3. Practical Configuration Scenarios
3.1 Scenario 1: Adjusting Navigation Menus

In a partner portal, an administrator may need to provide training resources only to specific user segments. By
opening the Menu Manager, the admin adds a "Partner Training" item and applies Audience Targeting so that
only users with the "Partner Manager" role can access the link. This ensures the navigation remains streamlined
for standard users while providing managers with the tools they need.

3.2 Scenario 2: Optimizing Search Settings

To improve the efficiency of a customer support portal, an administrator can enable Einstein Search and
configure filters to prioritize FAQs. This ensures that when a user searches for common terms like "password
reset," the most relevant knowledge articles appear at the top. Regular testing of search queries is a
recommended administrative practice to verify that the most helpful content is easily discoverable.

3.3 Scenario 3: Customizing Page Layouts

Building an effective customer homepage requires a focus on both branding and responsiveness. An
administrator might add a personalized welcome banner and a prominent search bar using Experience Builder.
To ensure quality, the administrator must preview the layout across different device modes, verifying that critical
components like "Track Orders" remain accessible and readable on mobile screens.

4. Community Management and Technical Setup
4.1 Community Workspaces vs. Experience Builder

A critical distinction exists between Community Workspaces and Experience Builder. Experience Builder is strictly
the interface for Ul/UX design, branding, and layout customization. In contrast, Community Workspaces serve as
the backend command center used for Moderation, Reports and Dashboards, and Member Management. While
the Builder handles how the site looks, Workspaces handle how the community is governed and measured.

4.2 Key Features of Community Workspaces

Workspaces provide the necessary tools for maintaining a healthy digital environment. Moderation features allow
for the review and approval of user-generated content to prevent spam. Reporting tools within the workspace
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track user activity and case resolution trends, while member management allows for the precise assignment of
roles and permissions. These features collectively ensure the community remains secure, productive, and
well-organized.

4.3 Setup Menu Technical Configurations

The Salesforce Setup menu is used for backend technical configurations that support the site. This includes
enabling guest user access and configuring Single Sign-On (SSO) with external providers. Administrators also
use the Setup menu to enable Einstein Search infrastructure and manage content settings that influence the
entire digital experience, ensuring that all technical prerequisites are met before site deployment.

5. Advanced Architecture
5.1 Page Templates and Variations

Architectural flexibility is achieved through the use of templates and Page Variations. While standard templates
provide pre-built functionality, the Build Your Own option offers maximum freedom for custom development. Page
Variations allow administrators to create different versions of the same page and target them to specific
audiences. For example, a guest user can be shown a marketing-heavy page variation, while an authenticated
customer receives a support-oriented dashboard.

5.2 Security and Access Controls

Data security in Experience Cloud relies on a layered model of Profiles, Permission Sets, and sharing
mechanisms. Profiles control broad object and field access, while Permission Sets provide targeted privileges. A
fundamental architectural distinction is that Partner and Employee communities use standard Sharing Rules
based on roles and hierarchies, whereas Customer communities utilize Sharing Sets to grant access to records
based on their relationship to the user's Account or Contact.

6. Administration, Setup, and Configuration Practice Question

Q1: Where can an administrator manage community members, track engagement, and moderate content in an
Experience Cloud site?

A. Experience Builder

B. Community Workspaces

C. Setup Menu

D. Navigation Menus

Q2: Which tool should be used to customize the visual layout of an Experience Cloud site, including adding
banners and rearranging components?

A. Community Workspaces

B. Experience Builder

C. Setup Menu

D. Profile and Permission Sets

Q3: A company wants to display different navigation menus for customers and partners in their Experience Cloud
site. What feature should they use?
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A. Role Hierarchy

B. Audience Targeting in Navigation Menus
C. Sharing Rules

D. Custom Permission Sets

Q4: An administrator needs to create a unique homepage for guest users while showing a different homepage for
authenticated users. What feature should they use?

A. Sharing Rules

B. Page Variations in Experience Builder

C. Theme Panel

D. Permission Sets

Q5: What is a key advantage of using Einstein Search instead of Standard Search in an Experience Cloud site?
A. It provides Al-driven, personalized search results based on user activity.

B. It automatically translates search queries into multiple languages.

C. It allows guest users to access restricted content.

D. It does not require any setup or configuration.

Q6: What should an administrator do to ensure that specific Knowledge Base articles appear at the top of search
results?

A. Disable Standard Search and only use Einstein Search.

B. Use Search Filters to prioritize certain content.

C. Increase the article’s word count for better ranking.

D. Restrict user access to less relevant articles.

Q7: A company wants to restrict external users from viewing specific records in the Experience Cloud site. What
is the best way to accomplish this?

A. Remove the records from the community navigation menu.

B. Use Sharing Rules to restrict record visibility.

C. Delete the records from Salesforce.

D. Enable Guest User Profile for all external users.

Q8: Which of the following is a best practice for securing an Experience Cloud site? (Choose two.)
A. Restrict guest user access to only publicly available content.

B. Assign System Administrator profiles to all community users.

C. Enable Multi-Factor Authentication (MFA) for all users.

D. Allow all users full CRUD (Create, Read, Update, Delete) access to all objects.

Q9: What is the purpose of the Setup Menu in Experience Cloud?

A. To create and manage page layouts.

B. To configure authentication settings, security policies, and user permissions.
C. To modify navigation menus and dynamic components.

D. To track user engagement metrics and reports.

Q10: A company wants to allow only authenticated users to submit cases in their Experience Cloud site. How can
an administrator enforce this restriction?
A. Remove the "Submit a Case" button from the homepage.
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B. Use Page Variations to hide the Case Submission form from guest users.
C. Assign guest users the Customer Community Plus license.

D. Enable API access for guest users.

Q11: An administrator wants to optimize an Experience Cloud site's homepage for mobile users. What should
they do?

A. Enable responsive design in Experience Builder.

B. Remove all images to improve loading speed.

C. Disable navigation menus for mobile users.

D. Allow only desktop users to access the site.

Q12: A company wants to display a different version of the homepage based on user roles (e.g., customers vs.
partners). What is the best way to achieve this?

A. Use Page Variations and configure Audience Targeting.

B. Create two separate Experience Cloud sites.

C. Use Role Hierarchy to assign different layouts.

D. Restrict homepage access to only internal users.

Experience Cloud Consultant Adoption and Analytics

1. Data-Driven Community Management

Strategic monitoring of user behavior is the cornerstone of community improvement. By utilizing data-driven
insights, administrators can identify which features drive engagement and which areas cause user friction.
Monitoring these metrics allows for evidence-based decision-making, ensuring that the community evolves in
alignment with user needs and organizational objectives, ultimately resulting in a more valuable digital experience
for all stakeholders.

2. Key Analytical Tools
2.1 Adoption Dashboard

The Adoption Dashboard is a specialized internal tool that provides a high-level view of community health. It
tracks key metrics such as Daily Active Users (DAUSs), login frequency, and content views for specific articles or
posts. This dashboard allows administrators to identify trends in user activity and measure the success of new
initiatives, such as the deployment of an updated knowledge base or a new partner collaboration tool.

2.2 Google Analytics Integration

Integrating Google Analytics provides granular insights into the user journey that standard Salesforce reporting
may not capture. It tracks bounce rates, click patterns, and high-exit pages, helping administrators pinpoint
exactly where users lose interest. Configuration requires adding tracking codes to the HTML Head Markup and
setting up event tracking to measure specific interactions, such as clicks on "Submit a Case" buttons or the
completion of form submissions.
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3. Strategies for Optimizing Adoption
3.1 User Training and Guidance

Onboarding and ongoing training are vital for driving user proficiency. Providing step-by-step guides, video
tutorials, and live webinars can significantly lower the barrier to entry for new users. A clear onboarding
experience, such as an interactive checklist for profile completion, helps users feel supported as they begin to
interact with the community's features.

3.2 Interface Optimization

The physical design and performance of the interface directly influence user retention. Improving navigation with
intuitive labels and prominent search bars allows users to find information quickly. Furthermore, technical
optimization such as using a CDN to improve page loading speeds is essential, as performance latency is a
primary driver of site abandonment.

3.3 Interactive Features and Gamification

Gamification is a powerful psychological tool for fostering active participation. By implementing points, badges,
and leaderboards, organizations can reward desired behaviors such as answering community questions or
completing training modules. These interactive features encourage users to return to the site regularly and
contribute to the community's collective knowledge, turning passive visitors into active experts.

4. Reporting and Engagement Frameworks
4.1 Salesforce Reports and Dashboards

Standard Salesforce Reports and Dashboards offer more flexibility than the predefined Adoption Dashboard.
Administrators can create custom filters to analyze specific user segments and integrate reports with Salesforce
automation. For example, an automated email reminder can be triggered by a report identifying users who have
not logged in for 30 days, helping to re-engage inactive participants.

4.2 Experience Cloud Reports

Salesforce provides specific built-in reports for measuring community effectiveness, including User Adoption and
Content Engagement reports. One of the most critical metrics is the Case Deflection rate, which measures how
many support issues were resolved through self-service knowledge articles instead of direct human intervention.
High deflection rates are a primary indicator of the ROI of the community's knowledge base and overall
self-service strategy.

4.3 Adoption Best Practices

Successful adoption requires a consistent engagement strategy, such as sending welcome emails within the first
week of registration and providing monthly updates on new community features. Implementing a Net Promoter
Score (NPS) feedback mechanism allows for real-time monitoring of user satisfaction. By combining these
tactical best practices with predictive Al insights, administrators can maintain a vibrant and effective digital
environment.
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5. Adoption and Analytics Practice Question

Q1: What is the primary purpose of the Adoption Dashboard in Experience Cloud?
A. To manage user roles and permissions.

B. To track user engagement and community usage metrics.

C. To modify the branding and theme of a community.

D. To configure authentication settings for external users.

Q2: Which of the following is NOT a metric tracked by the Adoption Dashboard?
A. Daily Active Users (DAUSs)

B. Most Popular Pages

C. Role Hierarchy Settings

D. Login Frequency Trends

Q3: A company wants to track how often customers click on the "Submit a Case" button in their Experience
Cloud site. Which tool should they use?

A. Google Analytics Event Tracking

B. Adoption Dashboard

C. Sharing Rules

D. Experience Builder

Q4: Which tool would you use to generate a custom report on Experience Cloud user engagement?
A. Experience Builder

B. Salesforce Reports & Dashboards

C. Google Docs

D. Theme Panel

Q5: A community administrator wants to measure how many cases are deflected by the knowledge base instead
of being submitted. What tool should they use?

A. Case Deflection Report

B. Theme Switcher

C. Role Hierarchy

D. Sharing Sets

Q6: What is the benefit of integrating Google Analytics with an Experience Cloud site?

A. It allows guest users to modify records.

B. It provides deeper insights into user behavior, such as page views, click behavior, and bounce rates.
C. It automatically assigns roles to users based on activity.

D. It enables direct data import into Salesforce reports.

Q7: A company notices that many users visit a particular knowledge article but still submit a support case. What
should they do to improve case deflection?

A. Disable the knowledge base to force users to contact support.

B. Improve the content of the article or add related articles.

C. Increase the number of steps required to submit a case.

D. Restrict access to the knowledge article.
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Q8: Which of the following is a best practice for improving community adoption?
A. Removing navigation menus to reduce complexity.

B. Implementing gamification (badges, leaderboards) to encourage participation.
C. Requiring users to log in once per week to avoid being deactivated.

D. Disabling search functionality to make users browse manually.

Q9: A company wants to analyze which user groups are most active in their Experience Cloud site. What tool
should they use?

A. Salesforce Reports & Dashboards

B. Sharing Settings

C. Profile Setup

D. Google Docs

Q10: A business wants to improve community engagement by making it easier for users to find answers. What
strategy should they implement?

A. Remove the search bar from the homepage.

B. Optimize navigation and enhance the search experience.

C. Require users to submit a form before they can access knowledge articles.

D. Increase the number of steps required to access articles.

Q11: A company notices a decrease in community engagement. Which two actions could help increase
adoption? (Choose two.)

A. Sending welcome emails and onboarding tutorials to new users.

B. Enabling gamification features such as badges and leaderboards.

C. Restricting community access to reduce the number of users.

D. Disabling all notifications to minimize email traffic.

Q12: What is a key benefit of using Einstein Analytics in an Experience Cloud community?
A. It allows users to reset their passwords without administrator intervention.

B. It provides Al-powered insights and predictive analytics on user engagement.

C. It automatically assigns users to specific permission sets.

D. It replaces Google Analytics tracking.

Experience Cloud Consultant Branding, Personalization, and
Content

1. The Intersection of Brand and User Experience

Visual consistency and tailored content are essential for building user trust and driving long-term engagement.
When a community reflects an organization's core branding and delivers information relevant to the user's
context, it creates a sense of professional reliability. This synergy between design and utility ensures that users
view the community as a high-value tool that is integrated into their daily workflows.
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2. Branding Implementation

2.1 Brand Consistency

Aligning the community’s design with organizational identity involves the consistent application of company
colors, fonts, and logos. This ensures a seamless transition for users moving from the main corporate website to
the portal. Beyond aesthetics, brand consistency requires that navigation structures and footers are designed
intuitively, reinforcing the professional image of the organization through every interaction.

2.2 Using Experience Builder for Design

The Theme Panel in Experience Builder serves as the central hub for visual adjustments, allowing administrators
to modify background styles and typography. For advanced styling that exceeds standard theme settings,
developers can use the Salesforce Lightning Design System (SLDS) to ensure a modern and responsive Ul.
Architects must prioritize a "Mobile-First" development principle, using SLDS to maintain visual integrity across
various device types.

3. Personalization and Dynamic Content
3.1 Audience Targeting

Personalization is primarily achieved through Audience Targeting, which utilizes attributes like User Role,
Geolocation, and Custom Attributes to serve specific content. For instance, users in different geographic regions
can be shown pricing in their local currency, or "VIP" customers can be presented with exclusive promotional
banners. This targeting ensures the community remains highly relevant to the individual user’s needs.

3.2 Dynamic Components

Dynamic components allow for visibility rules that show or hide page sections based on a user's login state or
profile. This approach prevents the Ul from becoming cluttered with irrelevant information, such as showing a
"Register" button only to guest users or displaying a "Management Dashboard" only to users with appropriate
administrative permissions.

4. Content Management Strategy
4.1 Content Sources

Experience Cloud supports a hybrid content strategy involving Salesforce CMS and external integrations.
Salesforce CMS is an internal system ideal for managing branded content, articles, and multimedia governed by
Salesforce sharing settings. External content sources, such as YouTube for video or Google Drive for
collaborative documents, can be embedded via iframes or APIs when hosting content outside the Salesforce
environment is more appropriate.

4.2 Content Publishing

Effective content management requires the strategic use of scheduling and multi-language support.
Administrators can plan when promotional banners appear or expire based on marketing events. Additionally,
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multi-language capabilities ensure that global organizations can serve the same knowledge content in different
languages, such as English or Spanish, based on the user's individual preferences.

5. Personalization and Branding Boundaries
5.1 Branding Limitations

Lightning Templates offer rapid deployment but contain inherent constraints regarding advanced styling. Deep
modifications often require custom CSS injection. Architects must also navigate security frameworks like Locker
Service, which restricts the execution of custom JavaScript to ensure platform security. Additionally, while
templates are responsive, manual responsiveness tweaks using SLDS may be required for complex branding
elements that do not scale automatically.

5.2 Salesforce CMS vs. External Content

The choice between Salesforce CMS and external content depends on governance requirements. Salesforce
CMS is superior for content that must be integrated with Salesforce permissions and the Knowledge Base.
External sources are better suited for large media files or documents that are updated frequently by teams
working outside of Salesforce, such as technical manuals stored in Dropbox or videos hosted on YouTube.

5.3 Personalization Limits

It is critical to remember that Audience Targeting is a visibility mechanism and not a backend security feature.
While it controls which components a user can see, it does not replace the security provided by Profiles and
Permission Sets. Administrators must manually align visibility rules with security settings to ensure that users
cannot programmatically access data they are not authorized to view.

6. Branding, Personalization, and Content Practice Question

Q1: What is the primary purpose of the Theme Panel in Experience Builder?

A. To create and manage Salesforce reports and dashboards.

B. To customize the branding elements of an Experience Cloud site, such as colors, fonts, and logos.
C. To control user permissions and security settings.

D. To configure API access for external integrations.

Q2: A company wants to ensure that guest users in its Experience Cloud site see a specific promotional banner,
while authenticated users see a different version. What feature should be used?

A. Sharing Rules

B. Experience Cloud Licensing

C. Audience Targeting

D. API Integration

Q3: What is a key limitation of using Lightning Templates for branding in Experience Cloud?
A. They do not support navigation menus.

B. They do not allow custom branding modifications.

C. They have predefined layouts that limit deep CSS and JavaScript customizations.

D. They do not support the use of Salesforce CMS.
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Q4: A company wants to show different content to users based on their location (e.g., US users see USD pricing,
and European users see EUR pricing). Which tool should be used?

A. Experience Builder Theme Panel

B. Audience Targeting

C. Object Manager

D. Sharing Sets

Q5: Which Salesforce feature allows external content from Google Drive or YouTube to be embedded in an
Experience Cloud site?

A. Salesforce CMS

B. External Content Integration

C. Sharing Sets

D. Role Hierarchy

Q6: An administrator is setting up an Experience Cloud site and wants to allow customers to access a knowledge

base while ensuring the branding aligns with the company’s website. What two tools should be used? (Choose
two.)

A. Experience Builder Theme Panel
B. Salesforce CMS

C. Sharing Rules

D. Role Hierarchy

Q7: A company wants to restrict access to certain Experience Cloud pages based on user roles. What feature
should be used?

A. Experience Builder’s Visibility Rules
B. Organization-Wide Defaults (OWD)
C. Lightning External Apps License

D. Role Hierarchy

Q8: A marketing team wants to schedule a promotional banner to be displayed on an Experience Cloud site only
during a holiday season. What should they use?

A. Experience Builder

B. Content Scheduling in Salesforce CMS

C. Sharing Rules

D. Guest User Profiles

Q9: How can an administrator ensure that a custom navigation menu is displayed on every page of an
Experience Cloud site?

A. Enable Guest User Access

B. Add a Navigation Component in Experience Builder

C. Configure Role-Based Sharing Rules

D. Assign Custom Permission Sets

Q10: A business wants to ensure that its Experience Cloud site supports multiple languages for global users.
What Salesforce feature should be used?

A. Language Translation in Experience Builder

B. Salesforce CMS Multi-Language Support
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C. Sharing Sets
D. Theme Panel

Q11: An Experience Cloud site administrator wants to show a "Log In" button only to guest users and hide it for
logged-in users. What should they use?

A. Sharing Rules

B. Experience Builder’s Dynamic Components

C. Profiles and Permission Sets

D. Theme Panel

Q12: What is a benefit of using Salesforce CMS instead of External Content Integration in an Experience Cloud
site?

A. Salesforce CMS is free for all users.

B. Salesforce CMS allows direct content management within Salesforce, ensuring content security and
governance.

C. External Content Integration is only available for internal Salesforce users.

D. Salesforce CMS automatically translates all content into multiple languages.

Experience Cloud Consultant Customization Considerations and
Limitations

1. Strategic Customization Principles

Successful community design requires a strategic balance between out-of-the-box functionality and bespoke
development. While standard tools allow for rapid deployment and lower maintenance, advanced customization
is often necessary to solve complex business problems. Architects must evaluate the trade-offs between
configuration speed and the power of custom development to ensure a sustainable and high-performing
community infrastructure.

2. Customization Tools
2.1 Standard Tools

Standard customization tools include Experience Builder and template configurations that require no technical
development. These allow for the placement of pre-built components, the configuration of navigation menus, and
branding adjustments via the Theme Panel. These tools are ideal for most support and collaboration scenarios,
providing a reliable user experience without the overhead of custom code.

2.2 Advanced Customization (Apex, Visualforce, LWC)

When standard features are insufficient, advanced technologies like Apex, Visualforce, and Lightning Web
Components (LWC) are utilized. Apex is essential for complex business logic and automation, such as
sophisticated case routing. While Visualforce remains available for legacy custom Uls, LWC is the preferred
standard for modern development due to its lightweight nature and superior performance on mobile devices.
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3. Constraints and Performance Factors

3.1 Performance Issues

Excessive custom code can severely impact page load times. Running too many SOQL queries or complex Apex
operations on page load leads to significant latency. To mitigate this, developers must use selective SOQL and
indexed fields. On the front end, utilizing lazy loading ensures that LWC components only load as they become
visible, significantly improving the initial perceived load time for the user.

3.2 Functional Boundaries and Guest Users

Guest user access is strictly limited by Salesforce security policies. Unauthenticated users cannot access private
data and are restricted from performing write operations, such as creating records, without specific configuration
of the Guest User Profile. While guest users can browse public Knowledge articles, they cannot track cases,
requiring a clear distinction between the public and private areas of the community content strategy.

4. Customization Best Practices
4.1 Implementation Scenarios

Advanced customization can be used to create high-value features such as real-time partner leaderboards using
LWCs. For customer portals, performance is maintained by consolidating custom components and utilizing
browser caching for static assets. These practices ensure that even highly customized sites remain fast and
responsive across all device types.

4.2 Custom Branding and Theme Constraints

Standard Lightning Templates have specific structural limitations regarding HTML and CSS maodification. Unlike
the Build Your Own template, standard templates are more rigid and do not natively support dynamic theme
switching based on user roles. To provide different visual experiences, architects must use page variations and
audience targeting rather than attempting to switch themes at the template level.

4.3 External Integrations

Integrating external systems is typically achieved via REST or GraphQL APlIs to synchronize data like order
history from an ERP. For real-time updates, Salesforce Platform Events can be used as webhooks. When
integrating payment gateways, as there is no built-in Salesforce gateway for Experience Cloud, custom LWC
components must be developed to securely embed providers like Stripe or PayPal.

5. Customization Considerations and Limitations Practice Question

Q1: What is the primary advantage of using Lightning Web Components (LWC) in an Experience Cloud site?
A. They require no coding and can be configured entirely in Experience Builder.

B. They provide a lightweight, high-performance way to create dynamic and interactive components.

C. They replace Apex triggers for backend automation.

D. They allow guest users to modify Salesforce records directly.
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Q2: A company wants users to submit support cases from their Experience Cloud site using a fully customized
interface. Which customization method should they use?

A. Use the standard Case Submission component in Experience Builder.

B. Develop a custom Lightning Web Component (LWC) for case submission.
C. Create a Visualforce page for case submission.

D. Enable guest user case creation without authentication.

Q3: What is a potential drawback of using too many Lightning Web Components (LWCs) on an Experience Cloud
page?

A. It makes the site less secure.

B. It increases page load time and reduces performance.
C. It prevents users from logging into the site.

D. It automatically disables Experience Builder.

Q4: Which of the following is a best practice for optimizing performance in an Experience Cloud site? (Choose
two.)

A. Minimize the number of custom components and use standard ones when possible.
B. Use Apex triggers to load all records in a single query.

C. Enable caching and Content Delivery Network (CDN) support for static assets.
D. Disable all authentication methods to reduce server load.

Q5: A company wants to integrate PayPal as a payment gateway into its Experience Cloud site. What is the
recommended approach?

A. Use Lightning Web Components (LWC) to integrate PayPal’s API.

B. Enable PayPal in the Experience Builder settings.

C. Create a Sharing Rule to allow PayPal access to customer records.

D. Use Salesforce Setup to enable the "External Payment System" option.

Q6: What is a key limitation of Guest Users in an Experience Cloud site?
A. They can submit cases without authentication.

B. They cannot access private or sensitive data unless explicitly allowed.
C. They can modify records without restrictions.

D. They can use Experience Builder to customize the site.

Q7: How can an administrator allow guest users to access knowledge articles in an Experience Cloud site?
A. Enable article visibility for guest users in the Knowledge Settings.

B. Assign guest users the System Administrator profile.

C. Use Apex triggers to bypass security settings.

D. Enable Sharing Rules to grant guest users full access to all objects.

Q8: What is a limitation of using Visualforce pages in an Experience Cloud site?
A. They cannot display Salesforce data.

B. They are not mobile-friendly by default and require extra styling.

C. They automatically replace Lightning Web Components.

D. They cannot be used in a customer portal.



AAAdemy | https://www.aaademy.com

Q9: An administrator wants to dynamically display different components to different user roles in an Experience
Cloud site. What feature should they use?

A. Sharing Rules

B. Audience Targeting in Experience Builder

C. Theme Panel

D. Page Layouts

Q10: A company wants to allow external users to log in using their Google accounts. How can this be achieved?
A. Enable Google OAuth authentication in Experience Cloud settings.

B. Use Apex triggers to create user sessions.

C. Assign guest users Google authentication permissions.

D. Configure Role Hierarchy to allow social logins.

Q11: Which customization method allows developers to create reusable, high-performance components for
Experience Cloud?

A. Visualforce

B. Lightning Web Components (LWC)

C. Apex Triggers

D. Reports & Dashboards

Q12: What is a key limitation of Experience Builder when it comes to customizing an Experience Cloud site?
A. It does not allow navigation menus to be modified.

B. It does not support custom Lightning Web Components (LWC).

C. It does not provide full HTML and CSS control like Visualforce does.

D. It requires Apex code to make any changes.

Experience Cloud Consultant Sharing, Visibility, and Licensing

1. The Security and Compliance Framework

Data sharing and visibility are the core pillars of community trust and regulatory compliance. Ensuring that
external users only access the data they are authorized to see is a primary responsibility of the consultant. A
layered security framework protects sensitive internal data while providing external stakeholders with the specific
information they need to be productive and engaged.

2. Data Sharing Model

2.1 Sharing Hierarchy

The Salesforce sharing model begins with Organization-Wide Defaults (OWD), which establish baseline access.
The Role Hierarchy allows access to roll up to managers, while Sharing Rules provide exception-based access
for specific groups. Manual sharing remains an option for record owners to grant access to individual records on
an as-needed basis, providing a flexible but secure data environment.
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2.2 Visibility in Communities

Community visibility is often more restrictive than internal settings. For example, OWD for Cases is typically set to
"Private" in customer portals to ensure users only see their own tickets. Guest users have the most restricted
access, generally limited to public knowledge articles and files. They are prohibited from accessing most
standard objects by default to prevent accidental data exposure.

3. User Licensing Strategy
3.1 License Types (Customer, Partner, External Apps)

Selecting the appropriate license is critical for both functionality and cost management. Customer Community
licenses provide basic self-service features but lack access to role hierarchies and reports. Customer Community
Plus licenses offer enhanced collaboration and role-based data access for more complex customer needs.
Partner Community licenses provide full B2B functionality, including Leads and Opportunities, while Lightning
External Apps are intended for custom applications with limited CRM object needs.

3.2 License Allocation and Cost Optimization

Strategic licensing involves matching user requirements to the most cost-effective license type. Basic service
needs are met with Customer Community licenses, whereas collaborative sales processes require the more
comprehensive Partner Community licenses. This ensures that users have the necessary tools to perform their
roles without the organization incurring unnecessary expenses for unused features.

4. Security Optimization
4.1 Sharing Sets vs. Sharing Rules

Sharing Sets are a specialized mechanism for high-volume customer communities, granting access to records
based on the user's profile and its relationship to an account or contact. Conversely, Sharing Rules are used for
roles and public groups, making them suitable for Partner and Employee communities where a formal hierarchy
exists. Choosing the right mechanism is key to a scalable and secure architecture.

4.2 Guest and Authenticated User Security

Guest user security requires rigorous management of the Guest User Profile and OWD settings. Best practices
include disabling guest user record creation and ensuring API access is restricted to prevent data scraping. For
authenticated users, security is maintained through profiles and permission sets, ensuring that secure record
access is enforced across all digital experience pages.

4.3 External User Security Policies

A robust security posture for external users includes implementing login IP ranges, session timeouts, and
mandatory Multi-Factor Authentication (MFA) for those handling sensitive data. Additionally, profile-based API
restrictions prevent external users from programmatically retrieving large amounts of data. These policies work
together to protect the community from unauthorized access and brute-force attacks.
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5. Sharing, Visibility, and Licensing Practice Question

Q1: What is the primary purpose of Organization-Wide Defaults (OWD) in Experience Cloud?
A. To define the base level of access for all users in the org.

B. To automatically share records with external users.

C. To override all other sharing settings.

D. To assign permissions to Experience Cloud users.

Q2: A company wants to ensure that external users in its Experience Cloud site can only see records they own.
What should be the OWD setting for the relevant object?

A. Public Read/Write

B. Public Read Only

C. Private

D. Controlled by Parent

Q3: In Experience Cloud, what is the primary function of Sharing Sets?
A. To allow external users to share records manually.

B. To grant access to records based on user profile attributes.

C. To enable guest users to edit any object in Salesforce.

D. To apply object-level security to Experience Cloud users.

Q4: A company using Experience Cloud wants to allow partners to access sales opportunities related to their
accounts but restrict access to opportunities belonging to other partners. What is the best way to configure this?
A. Set the Opportunity OWD to Public Read/Write.

B. Use Sharing Rules based on Partner Roles.

C. Enable guest user access to all records.

D. Assign all partners the same role in the hierarchy.

Q5: What is a key difference between Sharing Rules and Sharing Sets in Experience Cloud?

A. Sharing Sets are used only for guest users, while Sharing Rules are for authenticated users.

B. Sharing Sets apply to external users with Customer Community licenses, while Sharing Rules can be used for
both internal and external users.

C. Sharing Rules can only be used for internal users.

D. Sharing Sets do not allow record access customization.

Q6: Which Salesforce feature can be used to allow external users in an Experience Cloud site to authenticate
using Google or Facebook?

A. Single Sign-On (SSO)

B. Social Sign-On

C. Guest User Profile

D. API Authentication

Q7: Which Experience Cloud license should be used for external partners who need access to Opportunities,
Leads, and Reports?

A. Customer Community License

B. Customer Community Plus License
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C. Partner Community License
D. Lightning External Apps License

Q8: A company wants to allow only registered and authenticated users to access its Experience Cloud site. What
should they do?

A. Set the site’s visibility to Public and use OWD to restrict access.

B. Configure Login IP Ranges and Session Timeouts for guest users.

C. Set up an authentication provider and enforce login for all users.

D. Enable "Public Read" access on all standard objects.

Q9: What is a security best practice when configuring Experience Cloud Guest User access?
A. Allow Guest Users to create and edit all records.

B. Assign the Guest User profile to all external users.

C. Minimize Guest User permissions and restrict object access.

D. Use Sharing Rules to grant Guest Users access to all objects.

Q10: An administrator needs to optimize licensing costs for an Experience Cloud site where customers only need
to submit support cases and access knowledge articles. Which license should they assign?

A. Customer Community License

B. Customer Community Plus License

C. Partner Community License

D. Lightning External Apps License

Q11: What is the purpose of Role Hierarchy in Experience Cloud?

A. To automatically grant full access to all records for external users.
B. To determine user login permissions.

C. To allow data to be shared upwards in the hierarchy based on roles.
D. To define session timeouts for users.

Q12: A company needs to provide external vendors with access to a custom Salesforce application but restrict
access to standard CRM objects. Which license type should they choose?

A. Customer Community License

B. Customer Community Plus License

C. Partner Community License

D. Lightning External Apps License

Experience Cloud Consultant Templates and Themes

1. Architectural Building Blocks

Templates and themes are the fundamental components of any Experience Cloud site, where templates provide
the structure and themes define the visual identity. Templates determine the available page types and core
functionality, while themes control aesthetics such as colors and typography. This architectural separation allows
for rapid deployment while maintaining the flexibility to meet organizational branding goals.
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2. Template and Theme Management

2.1 Template Types

Salesforce provides standard templates like Customer Service for self-service and Partner Central for B2B
collaboration. These templates include pre-built components to accelerate building. In contrast, the Build Your
Own (BYO) template provides a minimal structure that allows for full custom control but requires significant
development effort, typically involving custom Lightning Web Components and Apex to provide any functional
utility.

2.2 Theme Customization

Themes are managed through the Theme Panel in Experience Builder, allowing for adjustments to fonts and
styles. For more advanced branding, architects can inject custom CSS or use LWCs to create dynamic Ul
elements. This allows the community to remain modern and interactive while ensuring that the visual experience
matches the brand guidelines of the organization.

3. Template and Theme Constraints
3.1 Template Limitations

Standard templates have predefined components that may have limited modifiability. A significant risk involves
switching templates post-deployment, as this often leads to data loss and the loss of template-specific
configurations. Additionally, not all templates support the same level of analytics, with some lackng the deep
reporting integration found in the Partner Central template.

3.2 Custom vs. Pre-Built Themes

The choice between pre-built and custom themes involves a trade-off between speed and precision. Pre-built
themes like "Minimalist" allow for rapid deployment with standard layouts. Custom themes are necessary for
enterprise portals requiring exact brand matches or advanced Ul interactions, though they require advanced
knowledge of CSS and LWC to implement correctly.

3.3 Experience Builder Restrictions

Experience Builder has inherent limitations regarding theme customization. Certain Salesforce-managed
elements, such as login forms, have limited styling options. Furthermore, the platform does not natively support
role-based theme switching; a single theme applies to all users. To achieve visual variation for different groups,
administrators must use page variations combined with audience targeting.

4. Templates and Themes Practice Question

Q1: What is the primary purpose of a template in Experience Cloud?
A. To define the structure and functionality of a community.

B. To control user authentication and access.

C. To apply branding elements such as fonts and colors.

D. To manage Salesforce object permissions.
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Q2: A company needs an Experience Cloud site where partners can track leads, opportunities, and dashboards.
Which template should they use?

A. Customer Service Template

B. Build Your Own Template

C. Partner Central Template

D. Help Center Template

Q3: Which template would be best suited for a company that wants to provide customer self-service, including
case management and a knowledge base?

A. Customer Service Template

B. Partner Central Template

C. Help Center Template

D. Sales Console Template

Q4: A company needs to build a highly customized community with unique components and a layout that does
not fit any of Salesforce’s standard templates. Which template should they choose?
A. Customer Service Template

B. Build Your Own Template
C. Partner Central Template
D. Minimalist Template

Q5: What does the Theme Panel in Experience Builder allow administrators to do?
A. Manage user permissions and roles.

B. Customize the branding elements such as colors, fonts, and background images.
C. Control Salesforce object visibility in the community.

D. Configure authentication settings for external users.

Q6: A company wants to change the color scheme and fonts in their Experience Cloud community to match their
corporate branding. Where should they make these changes?

A. Object Manager

B. Theme Panel in Experience Builder

C. Sharing Rules

D. Salesforce Setup

Q7: What is a limitation of using pre-built templates in Experience Cloud?
A. They do not allow page customization.

B. Some components and structures may not be fully customizable.

C. They cannot be used with Salesforce CMS.

D. They do not support Lightning Web Components.

Q8: A business wants to create an Experience Cloud community where guest users and logged-in users see
different homepage layouts. What feature should they use?

A. Sharing Rules

B. Theme Switcher

C. Audience Targeting

D. Role Hierarchy
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Q9: A company needs to allow developers to apply advanced styling to their Experience Cloud site, including
modifying button shapes and animations. What should they use?

A. Experience Builder Theme Panel

B. Custom CSS

C. Object Manager

D. External APls

Q10: What is the purpose of the Theme Switcher in Experience Builder?
A. To toggle between different color themes during setup.

B. To dynamically switch themes based on the user's role.

C. To allow administrators to enable multi-language support.

D. To control which templates are available in the community.

Q11: A company wants to display dynamic content in its Experience Cloud community, such as a real-time
leaderboard of top sales representatives. What should they use?

A. Theme Panel

B. Lightning Web Components (LWC)

C. Pre-built Templates

D. Object Manager

Q12: A company switched from the Customer Service Template to the Partner Central Template in their
Experience Cloud site. What is a potential issue with this change?

A. Data may be lost if components are not compatible between templates.

B. Users will automatically have access to all Salesforce objects.

C. The site will no longer be mobile-friendly.

D. Switching templates will disable all security settings.

Experience Cloud Consultant User Creation and Authentication

1. Secure Onboarding and Identity Management

The management of the user lifecycle, from onboarding to secure authentication, is critical for community
integrity. Secure creation processes ensure that only legitimate users gain access, while robust authentication
frameworks protect against unauthorized entry. Effective identity management balances high-security
requirements with the need for a frictionless and user-friendly login experience.

2. User Lifecycle and Authentication
2.1 User Creation Methods

Users can be added through self-registration or manual administration. Self-registration is ideal for customer
portals, where users create their own accounts linked automatically to the community. Manual administration is
common in partner portals, where an administrator creates the account and assigns a specific role within the
hierarchy to ensure correct data visibility and access.



AAAdemy | https://www.aaademy.com

2.2 Authentication Frameworks (SSO, MFA, Social Login)

Salesforce supports various authentication methods to meet different security needs. Single Sign-On (SSO)
using SAML or OAuth allows users to log in with existing credentials from providers like Google or Okta.
Multi-Factor Authentication (MFA) adds a vital layer of security by requiring a second verification factor, while
Social Login reduces friction for customers by allowing them to use existing social media accounts for
authentication.

3. Advanced Identity Configuration
3.1 Self-Registration Configuration

Setting up self-registration involves enabling the feature and configuring an Apex registration handler to assign
the user to a profile and role. To protect against bot activity, administrators should implement reCAPTCHA and
consider restricting registration to specific email domains if the community is intended for a particular set of
organizations.

3.2 Guest User Security Best Practices

Security for guest users must be managed through the Guest User Profile and sharing rules. It is a best practice
to disable guest record creation and restrict access to public pages only. Using Secure Guest User Settings and
implementing CAPTCHA on public-facing forms are recommended measures to prevent automated spam and
protect sensitive internal data.

3.3 SSO and Federated Auth Best Practices

Successful SSO implementation requires enabling "My Domain" within Salesforce, as it is a requirement for
SAML-based authentication. Just-in-Time (JIT) provisioning is also highly valuable, as it automatically creates
user records in Salesforce during the first SSO login. Administrators must carefully configure identity provider
metadata to ensure a secure and seamless access experience.

3.4 Password Policies

Maintaining strong password policies is fundamental for authenticated communities. Policies should enforce a
minimum length of eight characters and a mix of uppercase letters, numbers, and special characters. Additionally,
expiration policies and account lockout settings after multiple failed login attempts are essential for protecting
against brute-force attacks and maintaining overall community security.

4. User Creation and Authentication Practice Question

Q1: What is the primary purpose of Self-Registration in Experience Cloud?
A. To allow administrators to manually create new users.

B. To let external users create accounts without administrator intervention.
C. To enable internal employees to register for an SSO service.

D. To allow Guest Users to modify Salesforce data.
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Q2: What must be configured to enable Self-Registration for an Experience Cloud site?

A. Enable the "Allow External Users to Self-Register" setting and configure the Default Profile.
B. Create a new Connected App for registration.

C. Assign all new users the System Administrator Profile.

D. Allow guest users to modify Salesforce records.

Q3: What is the role of a Profile in user authentication and access control in Experience Cloud?
A. Profiles define password policies but do not control object permissions.

B. Profiles determine which objects and fields a user can access.

C. Profiles are only used for assigning community themes.

D. Profiles are the same as Sharing Rules.

Q4: A company wants to allow its employees to log in to an Experience Cloud site using their Google Workspace
credentials. What authentication method should they configure?

A. Single Sign-On (SSO) using SAML

B. Social Login with Google OAuth

C. Multi-Factor Authentication (MFA)

D. Self-Registration

Q5: What is the primary benefit of enabling Multi-Factor Authentication (MFA) for an Experience Cloud site?
A. It allows users to reset their passwords automatically.

B. It enhances security by requiring additional verification beyond a password.

C. It replaces the need for Single Sign-On (SSO).

D. It allows Guest Users to log in without a password.

Q6: Which of the following best describes how Salesforce supports Social Login for an Experience Cloud site?
A. Users can log in using social accounts such as Facebook or LinkedIn.

B. Salesforce does not support Social Login.

C. Social Login is only available for internal Salesforce users.

D. Users must manually enter their social media passwords each time.

Q7: What is a recommended security measure when allowing Guest Users to access an Experience Cloud site?
A. Assigning them full CRUD (Create, Read, Update, Delete) permissions.

B. Restricting access to only publicly available content.

C. Assigning them the System Administrator profile.

D. Allowing Guest Users to modify customer records.

Q8: What is a best practice when configuring Single Sign-On (SSO) for Experience Cloud?
A. Always enable Just-in-Time (JIT) Provisioning to automatically create new users.

B. Require users to manually create their Salesforce accounts before using SSO.

C. Disable SSO after implementation for better security.

D. Assign every user the System Administrator role when using SSO.

Q9: A company needs to enforce a strong password policy for Experience Cloud users. Which two settings
should they configure? (Choose two.)

A. Require passwords to include a mix of letters, numbers, and special characters.

B. Allow users to reuse their last 10 passwords.
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C. Set a password expiration policy (e.g., require a change every 60 days).
D. Disable Multi-Factor Authentication (MFA).

Q10: An Experience Cloud administrator wants to ensure that Guest Users cannot submit support cases. What
should they configure?

A. Remove Create permissions for the Case object from the Guest User Profile.

B. Assign Guest Users the Customer Community Plus license.

C. Enable Multi-Factor Authentication (MFA) for Guest Users.

D. Enable Social Login for Guest Users.

Q11: A company has enabled Just-in-Time (JIT) provisioning for SSO users. What happens when a new user
logs into the Experience Cloud site for the first time?

A. The user is automatically created in Salesforce with the specified profile and role.

B. The user must request manual approval from the administrator.

C. The user is redirected to Salesforce Setup to complete registration.

D. The user must enter additional security questions.

Q12: What is a requirement for enabling SSO in an Experience Cloud site?

A. Salesforce must be configured as an Identity Provider (IdP).

B. A Connected App must be created to integrate with an external Identity Provider (IdP).
C. Only System Administrators can log in using SSO.

D. Guest Users must be assigned an SSO license.

Learning Path & Study Advice

Preparation should begin with a clear understanding of Salesforce platform fundamentals, particularly data
models, security, and user management. Building on this foundation, candidates should focus on how Experience
Cloud supports different business scenarios, progressing into sharing models, user access design, and site
configuration. Study should then expand into user experience considerations such as branding, content
organization, and personalization, followed by analytics and optimization concepts.

A structured approach to learning is recommended, where each topic is understood in relation to real-world use
cases. Emphasis should be placed on conceptual clarity—understanding why specific configurations or design
decisions are appropriate—rather than memorizing features. Reviewing practical scenarios and thinking through
solution design choices can help reinforce applied knowledge.
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Who This PDF Is For

This document is intended for individuals preparing to understand the scope and expectations of the Salesforce
Certified Experience Cloud Consultant certification. It is suitable for consultants, Salesforce administrators
transitioning into solution design roles, and professionals involved in building customer or partner-facing digital
experiences. A foundational understanding of Salesforce is recommended, particularly in areas such as data
structure, security, and configuration. This overview is most beneficial for learners seeking a clear, structured
understanding of the certification’s knowledge domains and competencies.

Call To Action

This document provides an overview of structured learning and certification preparation approaches. For learners
seeking clear knowledge organization, guided study planning, and exam-focused practice resources, AAAdemy
offers a comprehensive platform to support independent and effective learning.

Explore additional training materials, study guidance, and practice resources at:

https://www.aaademy.com/Salesforce-Consultant/Experience-Cloud-Consultant.html

Online Flashcards (Quizlet):

https://quizlet.com/user/AAAdemy/folders/salesforce-certified-experience-cloud-consultant-flashcards?i=6zfa5t&x
=1xqt

Attachment : Answers by Knowledge Point

Experience Cloud Basics Practice Question

A1: Answer: A. To create digital experiences that connect customers, partners, and employees with business
processes and Salesforce data.

Explanation: Experience Cloud is designed to create external-facing portals, communities, and websites that
integrate with Salesforce, enabling users to access relevant data and interact with the organization.

A2: Answer: C. Salesforce internal employee dashboard.

Explanation: Internal dashboards for Salesforce users are typically built within Salesforce itself, using reports
and dashboards, rather than Experience Cloud. Experience Cloud is mainly used for external users like
customers and partners.

A3: Answer: B. Customer Service.
Explanation: The Customer Service template is specifically designed for customer self-service use cases. It
includes features such as case management and knowledge base access.
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A4: Answer: B. Experience Builder.

Explanation: Experience Builder is the primary tool for customizing Experience Cloud sites, allowing users to
drag and drop components, adjust layouts, and apply branding.

A5: Answer: B. Partner Portal.
Explanation: Partner Portals are designed for businesses to collaborate with distributors, resellers, and vendors,
providing access to Salesforce objects like Opportunities, Leads, and Cases.

AG6: Answer: B. They provide pre-built pages and layouts for faster deployment.
Explanation: Lightning Templates offer predefined layouts and functionalities, enabling quick site setup while still
allowing customization via Experience Builder.

A7: Answer: B. Social Sign-On.
Explanation: Social Sign-On enables users to log in using their credentials from third-party platforms like Google,
Facebook, or LinkedIn.

A8: Answer: A. Enable CDN, C. Reduce the use of large, unoptimized images.
Explanation: Enabling a CDN speeds up content delivery by caching resources globally, while optimizing images
reduces load times. Lazy loading should generally be enabled to improve performance.

A9: Answer: A. Google Analytics.
Explanation: Google Analytics can be integrated with Experience Cloud sites to track visitor behavior, page
views, and engagement metrics.

A10: Answer: B. Use "Authenticated User" profiles and permissions.
Explanation: Restricting access to registered users requires using authentication settings, profiles, and
permission sets to control user access.

A11: Answer: A. Enable "Digital Experiences" in Setup.
Explanation: Before creating an Experience Cloud site, an administrator must enable Digital Experiences in
Setup.

A12: Answer: B. It allows partners to manage their own sales opportunities and leads.
Explanation: Partner Portals are designed for business-to-business collaboration, enabling partners to track
sales and access Salesforce data.

Sharing, Visibility, and Licensing Practice Question

A1: Answer: A. To define the base level of access for all users in the org.

Explanation: OWD sets the baseline level of access to records for all users in the organization. More permissive
sharing settings (such as sharing rules or role hierarchy) can grant additional access, but they cannot restrict
access below the OWD setting.

A2: Answer: C. Private.
Explanation: Setting the OWD to "Private" ensures that users can only see records they own unless additional
sharing mechanisms (such as sharing rules or role hierarchy) grant them access.

A3: Answer: B. To grant access to records based on user profile attributes.
Explanation: Sharing Sets allow external users (such as Customer Community users) to access records based
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on their profile attributes. This is commonly used for granting access to cases and other customer-related
records.

A4: Answer: B. Use Sharing Rules based on Partner Roles.
Explanation: Sharing Rules allow administrators to define exception-based access, such as granting partners
access to opportunities associated with their accounts while restricting access to others.

A5: Answer: B. Sharing Sets apply to external users with Customer Community licenses, while Sharing Rules can
be used for both internal and external users.

Explanation: Sharing Sets are specifically designed for external users with Customer Community licenses,
allowing access to records based on user profile attributes. Sharing Rules, on the other hand, apply more broadly
and can be used for both internal and external users.

A6: Answer: B. Social Sign-On.
Explanation: Social Sign-On allows external users to log in using credentials from third-party authentication
providers like Google and Facebook.

A7: Answer: C. Partner Community License.
Explanation: The Partner Community License is specifically designed for external partners who need access to
Salesforce Sales Cloud features such as Leads, Opportunities, and Reports.

A8: Answer: C. Set up an authentication provider and enforce login for all users.
Explanation: The correct approach is to enforce authentication by setting up an authentication provider (such as
Salesforce Identity or Social Sign-On) and restricting access to logged-in users only.

A9: Answer: C. Minimize Guest User permissions and restrict object access.
Explanation: Guest Users should have minimal permissions to protect sensitive data. Object access should be
restricted using Profiles and Sharing Settings.

A10: Answer: A. Customer Community License.
Explanation: The Customer Community License is designed for basic use cases such as case submission and
knowledge base access, making it the most cost-effective option.

A11: Answer: C. To allow data to be shared upwards in the hierarchy based on roles.
Explanation: Role Hierarchy ensures that users higher in the hierarchy (such as managers) can access the
records of their subordinates.

A12: Answer: D. Lightning External Apps License.
Explanation: The Lightning External Apps License is designed for external users who need access to custom
applications but do not require access to standard Salesforce CRM objects like Opportunities and Leads.

Branding, Personalization, and Content Practice Question

A1: Answer: B. To customize the branding elements of an Experience Cloud site, such as colors, fonts, and
logos.

Explanation: The Theme Panel in Experience Builder allows administrators to modify branding elements,
including colors, fonts, logos, and themes, to align with the organization’s branding.
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A2: Answer: C. Audience Targeting.

Explanation: Audience Targeting allows content and components to be displayed based on criteria such as user
role, login state, or geographic location. This enables businesses to show different banners to guest users and
authenticated users.

A3: Answer: C. They have predefined layouts that limit deep CSS and JavaScript customizations.

Explanation: While Lightning Templates allow for basic branding customization, they have predefined structures
that may limit deep CSS and JavaScript modifications. For more advanced customization, businesses may need
custom templates.

A4: Answer: B. Audience Targeting.
Explanation: Audience Targeting allows businesses to display content based on different user attributes,
including location, role, or profile type. This is useful for regional pricing customization.

A5: Answer: B. External Content Integration.
Explanation: External Content Integration enables Experience Cloud sites to display content from external
sources like Google Drive, YouTube, or Dropbox without storing it directly in Salesforce.

A6: Answer: A. Experience Builder Theme Panel, B. Salesforce CMS.
Explanation:

e Experience Builder Theme Panel helps customize the site's branding (colors, logos, and fonts).
e Salesforce CMS allows the organization to manage and publish knowledge base articles for customers.

A7: Answer: A. Experience Builder’s Visibility Rules.
Explanation: Experience Builder’s Visibility Rules allow administrators to control which users see specific
components or pages based on their user profile, role, or other criteria.

A8: Answer: B. Content Scheduling in Salesforce CMS.
Explanation: Salesforce CMS allows businesses to schedule content publication and control when certain pages,
banners, or announcements are visible.

A9: Answer: B. Add a Navigation Component in Experience Builder.
Explanation: Experience Builder allows administrators to add and customize navigation menus to ensure
consistent site navigation across all pages.

A10: Answer: B. Salesforce CMS Multi-Language Support.
Explanation: Salesforce CMS supports multi-language content, allowing companies to publish articles and
resources in different languages based on user preferences.

A11: Answer: B. Experience Builder’s Dynamic Components.
Explanation: Dynamic Components in Experience Builder allow components (such as buttons, banners, or
messages) to be displayed based on login state, user role, or other conditions.

A12: Answer: B. Salesforce CMS allows direct content management within Salesforce, ensuring content security
and governance.

Explanation: Salesforce CMS enables organizations to store, manage, and distribute content directly within
Salesforce, while External Content Integration relies on third-party platforms.
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Templates and Themes Practice Question

A1: Answer: A. To define the structure and functionality of a community.

Explanation: Templates provide a pre-built framework for an Experience Cloud community, including navigation,
components, and functionality for different use cases.

A2: Answer: C. Partner Central Template.
Explanation: Partner Central Template is specifically designed for B2B partner portals, providing access to
Salesforce Sales Cloud objects such as Leads, Opportunities, and Dashboards.

A3: Answer: A. Customer Service Template.
Explanation: Customer Service Template includes case management, knowledge articles, and self-service tools,
making it ideal for customer portals.

A4: Answer: B. Build Your Own Template.
Explanation: Build Your Own Template provides maximum flexibility, allowing the company to create a
community from scratch with custom components and layouts.

A5: Answer: B. Customize the branding elements such as colors, fonts, and background images.
Explanation: The Theme Panel in Experience Builder allows administrators to adjust branding elements such as
fonts, colors, and backgrounds to align with their company’s brand.

A6: Answer: B. Theme Panel in Experience Builder.
Explanation: The Theme Panel in Experience Builder provides branding customization options, including color
schemes, fonts, and background images.

A7: Answer: B. Some components and structures may not be fully customizable.
Explanation: Pre-built templates provide quick setup and predefined structures, but some layouts and
components may have restrictions on customization.

A8: Answer: C. Audience Targeting.
Explanation: Audience Targeting allows different user groups (e.g., guest users, logged-in users, partners,
admins) to see different versions of a page or component.

A9: Answer: B. Custom CSS.
Explanation: Custom CSS can be used to apply advanced visual styles, including animations, button shapes,
and hover effects.

A10: Answer: A. To toggle between different color themes during setup.
Explanation: The Theme Switcher in Experience Builder allows administrators to preview and switch between
different pre-built themes to find the best fit for their community.

A11: Answer: B. Lightning Web Components (LWC).
Explanation: Lightning Web Components (LWC) allow developers to create interactive and dynamic content,
such as real-time leaderboards, charts, and user activity feeds.

A12: Answer: A. Data may be lost if components are not compatible between templates.
Explanation: Switching between different templates can result in incompatible components being removed or not
functioning correctly, potentially causing data loss.
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User Creation and Authentication Practice Question

A1: Answer: B. To let external users create accounts without administrator intervention.

Explanation: Self-Registration allows users to sign up for an Experience Cloud site independently, automatically
creating a user profile and linking them to the community.

A2: Answer: A. Enable the "Allow External Users to Self-Register" setting and configure the Default Profile.
Explanation: Self-Registration must be enabled in Experience Cloud settings, and a default profile must be
assigned to newly created users.

A3: Answer: B. Profiles determine which objects and fields a user can access.
Explanation: Profiles in Salesforce define object permissions, field-level security, and access controls, which
impact what a user can view and edit in the Experience Cloud site.

A4: Answer: A. Single Sign-On (SSO) using SAML.
Explanation: SSO with SAML allows users to authenticate using Google Workspace credentials, eliminating the
need for separate Salesforce login credentials.

A5: Answer: B. It enhances security by requiring additional verification beyond a password.
Explanation: MFA requires users to provide an additional authentication factor (e.g., one-time code, push
notification) beyond just a password to enhance security.

A6: Answer: A. Users can log in using social accounts such as Facebook or Linkedin.
Explanation: Social Login allows users to authenticate using external providers like Facebook, LinkedIn, or
Google, reducing registration friction.

A7: Answer: B. Restricting access to only publicly available content.
Explanation: Guest Users should have minimal access, typically limited to public pages and read-only content, to
prevent unauthorized data modifications.

A8: Answer: A. Always enable Just-in-Time (JIT) Provisioning to automatically create new users.
Explanation: JIT Provisioning allows new users to be automatically created in Salesforce when they log in
through SSO for the first time.

A9: Answer: A. Require passwords to include a mix of letters, numbers, and special characters.

C. Set a password expiration policy (e.g., require a change every 60 days).

Explanation: Strong password policies enforce complex passwords and regular password changes to enhance
security.

A10: Answer: A. Remove Create permissions for the Case object from the Guest User Profile.
Explanation: Guest Users should have minimal permissions. Removing Create access for Cases ensures they
cannot submit new support tickets.

A11: Answer: A. The user is automatically created in Salesforce with the specified profile and role.
Explanation: JIT Provisioning allows new users to be automatically created in Salesforce upon their first SSO
login, reducing administrative effort.
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A12: Answer: B. A Connected App must be created to integrate with an external Identity Provider (IdP).
Explanation: A Connected App is required to establish a link between Salesforce and an external Identity
Provider, enabling SSO authentication.

Adoption and Analytics Practice Question

A1: Answer: B. To track user engagement and community usage metrics.

Explanation: The Adoption Dashboard helps administrators monitor community activity, including user logins,
active users, and content engagement metrics.

A2: Answer: C. Role Hierarchy Settings.
Explanation: The Adoption Dashboard tracks user activity metrics, such as logins, content views, and
engagement trends, but does not manage Role Hierarchy settings, which are part of user security configurations.

A3: Answer: A. Google Analytics Event Tracking.
Explanation: Google Analytics Event Tracking can capture button clicks, form submissions, and other user
interactions to provide deeper insights into how users navigate the community.

A4: Answer: B. Salesforce Reports & Dashboards.
Explanation: Salesforce Reports & Dashboards provide custom analytics on community engagement, including
user login trends, content views, and case deflection reports.

A5: Answer: A. Case Deflection Report.
Explanation: The Case Deflection Report measures how many users find answers through knowledge articles
and community discussions, reducing the number of submitted support cases.

A6: Answer: B. It provides deeper insights into user behavior, such as page views, click behavior, and bounce
rates.

Explanation: Google Analytics helps administrators analyze how users interact with the site, providing insights
into user navigation, exit pages, and content performance.

A7: Answer: B. Improve the content of the article or add related articles.
Explanation: Enhancing knowledge base content by clarifying answers, adding visuals, and linking related
articles can improve self-service and reduce unnecessary case submissions.

A8: Answer: B. Implementing gamification (badges, leaderboards) to encourage participation.
Explanation: Gamification (such as badges, leaderboards, and rewards) can increase user engagement and
encourage active participation in the community.

A9: Answer: A. Salesforce Reports & Dashboards.
Explanation: Salesforce Reports & Dashboards allow administrators to analyze user activity trends by roles,
profiles, and user groups to identify the most engaged segments.

A10: Answer: B. Optimize navigation and enhance the search experience.
Explanation: Improving search functionality and organizing navigation menus helps users find information
quickly, enhancing their experience and reducing frustration.

A11: Answer: A. Sending welcome emails and onboarding tutorials to new users.
B. Enabling gamification features such as badges and leaderboards.
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Explanation: Providing onboarding guidance and introducing gamification can encourage new users to engage
with the community and retain existing users.

A12: Answer: B. It provides Al-powered insights and predictive analytics on user engagement.
Explanation: Einstein Analytics can predict user trends and engagement patterns, helping administrators take
proactive steps to improve community adoption.

Administration, Setup, and Configuration Practice Question

A1: Answer: B. Community Workspaces.

Explanation: Community Workspaces allow administrators to manage members, moderate posts, and track
engagement metrics within the Experience Cloud site.

A2: Answer: B. Experience Builder.
Explanation: Experience Builder provides a drag-and-drop interface for customizing page layouts, adding
components, and modifying branding elements.

A3: Answer: B. Audience Targeting in Navigation Menus.
Explanation: Audience Targeting in Navigation Menus allows different user groups (e.g., customers and partners)
to see different menu options based on their profile or role.

A4: Answer: B. Page Variations in Experience Builder.
Explanation: Page Variations allow administrators to configure different versions of a page based on the user
type, such as guest users and authenticated users.

A5: Answer: A. It provides Al-driven, personalized search results based on user activity.
Explanation: Einstein Search uses Al-driven algorithms to provide personalized search results based on user
history and behavior, improving search accuracy.

A6: Answer: B. Use Search Filters to prioritize certain content.
Explanation: Search Filters allow administrators to prioritize content types (e.g., Knowledge Articles, FAQs) in
search results, improving visibility for important content.

A7: Answer: B. Use Sharing Rules to restrict record visibility.
Explanation: Sharing Rules control which records are visible to specific users or groups within the Experience
Cloud site, ensuring that sensitive data is properly restricted.

A8: Answer: A. Restrict guest user access to only publicly available content.
C. Enable Multi-Factor Authentication (MFA) for all users.
Explanation: Best security practices include:

e Limiting guest user access to prevent unauthorized data exposure.
e Enforcing MFA to enhance login security.

A9: Answer: B. To configure authentication settings, security policies, and user permissions.
Explanation: The Setup Menu allows administrators to enable authentication methods (SSO, MFA), define
security settings, and configure user permissions.
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A10: Answer: B. Use Page Variations to hide the Case Submission form from guest users.

Explanation: Page Variations allow administrators to show different content to different user groups, ensuring
that the Case Submission form is only available to authenticated users.

A11: Answer: A. Enable responsive design in Experience Builder.
Explanation: Experience Builder supports responsive design, ensuring that pages automatically adjust to
different screen sizes for a better mobile experience.

A12: Answer: A. Use Page Variations and configure Audience Targeting.
Explanation: Page Variations combined with Audience Targeting allow administrators to serve different versions
of the homepage based on user roles, ensuring a personalized experience.

Customization Considerations and Limitations Practice Question

A1: Answer: B. They provide a lightweight, high-performance way to create dynamic and interactive
components.

Explanation: LWC is Salesforce’s modern web component framework, based on JavaScript, optimized for
performance, responsiveness, and real-time interactivity in Experience Cloud.

A2: Answer: B. Develop a custom Lightning Web Component (LWC) for case submission.
Explanation: LWC allows full customization of form inputs, supports real-time validation, dynamic field display,
and integrates seamlessly with Salesforce, providing a better user experience.

A3: Answer: B. It increases page load time and reduces performance.
Explanation: Having too many LWCs on the same page can slow down rendering. Best practices include lazy
loading, caching, and minimizing unnecessary component rendering.

A4: Answer: A. Minimize the number of custom components and use standard ones when possible.
C. Enable caching and Content Delivery Network (CDN) support for static assets.
Explanation: Best practices for optimizing community performance include:

e Using standard components instead of excessive custom ones to reduce maintenance costs.
e lLeveraging caching and CDN to improve loading speeds and reduce server strain.

A5: Answer: A. Use Lightning Web Components (LWC) to integrate PayPal’s API.
Explanation: Experience Cloud does not provide a built-in payment gateway, so integrating PayPal, Stripe, or
other payment systems requires a custom LWC using API calls.

A6: Answer: B. They cannot access private or sensitive data unless explicitly allowed.
Explanation: Guest users cannot access private Salesforce data, even with Sharing Rules, unless explicitly
configured to do so with Public Access Settings.

A7: Answer: A. Enable article visibility for guest users in the Knowledge Settings.
Explanation: In Knowledge Settings, administrators can allow public access to specific articles, such as FAQs
and guides, for guest users.

A8: Answer: B. They are not mobile-friendly by default and require extra styling.
Explanation: Visualforce pages do not have responsive design by default and require additional CSS for proper
mobile compatibility, unlike LWC, which is mobile-optimized.
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A9: Answer: B. Audience Targeting in Experience Builder.

Explanation: Audience Targeting allows different users to see different components, enabling a personalized
user experience based on role or profile.

A10: Answer: A. Enable Google OAuth authentication in Experience Cloud settings.
Explanation: Experience Cloud supports social login (Google, Facebook, LinkedIn), which can be enabled
through OAuth authentication settings.

A11: Answer: B. Lightning Web Components (LWC).
Explanation: LWC is based on modern web standards and optimized for performance, making it ideal for
reusable, interactive components in Experience Cloud.

A12: Answer: C. It does not provide full HTML and CSS control like Visualforce does.
Explanation: Experience Builder allows branding and layout customization, but does not provide full access to
HTML and CSS, requiring LWC or Visualforce for deeper customization.
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